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Trail Interpretive Center. The coin will represent the Chamber’ s 
100th anniversary on one side and the State’ s 150th birthday on 

the other.  

This booklet has two target markets: 1) 
Tourists from around Oregon and 
neighboring states, and 2) Citizens who 
may be looking for i nexpensive, local 
activities. The pass will be placed at 
local and regional hotels, visitor cen-
ters, transportation hubs, businesses 
and hopefully promoted within our 

schools. Passes will also be located at strategic locations in 
Downtown Portland. 

Our community has so much to offer and it’ s time for others to 
take notice as we tie our effort to Oregon’s 150th birthday. By 
specifically promoting Oregon City and its heritage we can help 
boost our local economy by attracti ng new tourists, educating 
citizens and continuing to make history! 

To reserve a place in our Discovery Pass, please contact Bob 
Kincaid at 503-657-7787 or Joanne Gordon at 503-722-7776 
for advertising information. 

2009 will mark the 150th birthday of Oregon and Oregon Ci ty 
Chamber’ s 100th anniversary. Both of these celebrations are 
important to your Chamber. Earlier 
this year a Marketing Committee 
started work to prepare for 2009. The 
work has encompassed promoting 
Oregon City as a prominent place in 
our state’ s history, preparing for our 
Chamber’ s 100th year of supporting 
business and updating our image 
within the communi ty. 

The Discovery Pass – Destination Oregon City is an innovative 
way to bring tourists, day trippers and locals to discover or re-
discover the history and wonders of Oregon City. It wil l be a 
quality 48-page booklet consisti ng of local points of interest and 
history as well as 44 local advertisers. The top of each page will 
highlight i ntriguing facts and historical info while the bottom of 
each page will promote a business and include a place for a 
stamp. The stamp, unique to that business, is used to affirm the 
guest visited that establishment. After collecting a series of 
stamps the guest may then obtain a commemorative gold coin 
from the Chamber or the Visitor Center at the End of the Oregon 
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Chamber’s Discovery Pass celebrates city’s past, present, and future 
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By Amber Holveck 

Antique Fair thrives despite uncertain economy 
By Clai re Met 

The weather was perfect, the crowds 
were lively, the vendors were “sell ing 
up a storm” , and shoppers went home 
with “ new”  treasures of old. The 13th 
annual Open Air Antique Fair was 
another resounding success with over 
100 booths of antiques and collecti-
bles offered by 80+ antique dealers. 
The Antique Fair is Oregon City’ s 
largest one-day event and is partially 
funded by a grant from the Oregon 
City Civic Improvement Trust. 

In an effort to expand our marketing 
reach, cooperative advertising through 
Clackamas County Tourism and Cul-

tural Affairs has given us access to larger advertising markets. While randomly 
surveying those attending, we learned that most came from the Portland Metro area. 

“The Discovery Pass is an  
innovative idea to bring tourists  

to Oregon City and potential  
customers to our businesses.”  

~ Bob Kincaid, Minuteman Press and  
Marketing Committee Chair 

Many shoppers examined the art and other 
antiques on display in the booth of Ed and 
Sandra Martin. 
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Board Chair – Sherrie Henson 

Bank of the West 
 

Past-Chair – Toby Forsberg 
Clackamas County Business  

& Community Services 
 

Vice Chair – Jeff Landstrom 
State Farm Insurance 

 
Vice Chair – Hope Loose 

TLC Carpet Cleaning 
 

Treasurer – Greg Rogers 
Mitchell & Rogers, CPA’s 

 
Aaron Breniman 
Oregon City DBC 

 
Janine Brooks 

BCT 
 

Dave Buel 
Buel’s Impressions Pr inting 

 
Mark Ellingson 

Lewis & Clark Bank 
 

Tom Hurt 
O. C. Evangelical Church 

 
Blane Meier 

Meier Wealth Management, Inc. 
 

Betty Mumm 
WFH–Health Educat ion Center 

 
Judy Stanley 

Personal & Business Coach 
 

Vicki Yates 
Vicki H. Yates, P.C. 

 
Sonja Zrelak 

Clackamas County Bank 
 

APPOINTED DIRECTORS 
Larry Patterson 

City of Oregon City 
 

Roger Rada 
Oregon City School District 

 
 

Staff 
Amber Holveck, CEO/President 
Claire Met, Events Coordinator 
Julie Paulsen, Communicat ions 

Coordinator 
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Advanced Business Networks, LLC (ABN) pro-
vides knowledgeable and professional information 
technology services, solutions and consulti ng to  
our clients. We specialize in Microsoft Windows 
servers and desktops and offer practical solutions 
to technology problems that are common to small 
and medium-size businesses. 

There are so many computer providers out there 
that it is sometimes difficult for people to deter-
mine which one to choose. My eight years of  
experience, MBA with a concentration in Infor-
mation Technology Management, a Microsoft® 
Small Business Specialist, and a Certified 

SonicWALL® Security Administrator gives ABN a set of credentials and a level of 
proficiency that is difficult to match. 

ABN works with computers, email, web sites, printers, and phone systems so if it has 
something to do with any of those we probably can handle it.  We use technology that 
matches your requirements to build a solution that is right for you. We aren’ t afraid to 
take a look at or work with other software systems. To us, most software programs are 
fairly intuitive so give us a call to see if we can help you. If you have been using a par-
ticular program or system and you enjoy it and it is satisfying a business need, we won’ t 
make you change it. 

Our goal is to provide customers with knowledgeable and courteous service. One of my 
customers remarked to their friend that when we look at a problem she can relax be-
cause she knows that it wil l be fixed. 

ABN has clients in the San Francisco Bay Area and Albuquerque, NM. It takes a special 
company to develop, grow, and maintain relationships with companies that have never 
even met us. We are proud to say that ABN has many clients i n Oregon City because of 
the Oregon City Chamber of Commerce. The Chamber is a great resource for us to find 
great businesses to eat at, fix our car, or get our picture taken so we work hard to make 
sure that we are a great technology resource for others. 

I started ABN after moving back to Oregon from serving in the Army. I had a five year 
commitment to fulfi l l  upon my graduation from West Point. Being in the Army was a 
great experience, I got to travel to several foreign countries l ike North & South  
Korea, Russia, Germany, England, France, Ital y and Bosnia. I’ ve been married for al-
most 14 years, have 2 kids, and a dog. You can contact ABN at 503–451–2138 or visit 
us at www.advanced.biz.  

503–451–2138   �     www.advanced.biz 
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FROM YOUR CEO 
By Amber Holveck 
  
 
Election season approaches 

The few months preceding the elections on November 4 are 
busy to say the least. Below is a brief overview of election  
issues to study.  

Library Distr ict 
Clackamas County Board of Commissioners referred a Library 
District ballot measure to voters. The proposal would create a 
service district to provide stable and dedicated revenue for l i-
braries following the $12 mill ion loss of timber dollars. Cur-
rentl y 10 city and three county l ibraries receive operations 
funding from the County. With the loss of federal funds, the 
County can no longer support direct l ibrary service operations. 
The proposed tax rate for the district would be about 39 cents 
per $1,000 assessed property valuation. The future of our own 
Oregon City Library is dependent upon this service district. 

Extension Service  
The Clackamas County branch of the Oregon State University 
Extension Services, is seeking the creation of a special district 
this November. A ‘ yes’  vote would allow the Clackamas 
County Extension Service to continue its services by replacing 
the lost timber revenues that previously supported it. The spe-
cial district would add a tax of five cents per $1,000 of assessed 
value, which would generate about $1.5 mill ion dollars per 
year. Extension Service offers many programs and forums for 
assistance, especially in agriculture and forestry. There is far 
more to the Extension though, i ncluding food preservation and 
processing, gardening, weed control, urban growth manage-
ment, nutrition education and water quality. Clackamas County 
4-H, the largest county program in the state, is also run by the 
Extension Service.  

Upcoming: Citizens will vote on two annexations into the Ci ty 
of Oregon City: Park Place and Thimble Creek Vil lage within 
the Beavercreek Road Concept Plan. 

Planning Ahead: House District 39 Candidates Forum at 
GMOC on Wednesday, October 22 . 
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Haggen Food & Pharmacy has 
been called “ the store that has 
it all”  – and for good reason. 
Here you will not only find 
USDA Choice Angus beef, 
fresh veal and lamb, fresh 
local and exotic seafood; all 
natural pork with no additives; 
premium quality fresh fruits 

and vegetables; deli and baked goods, but a FTD Floral Shop, 
Market Street Café, an in-store Starbucks Coffee Shop and 
much more.  

Since 1933, when Haggen founders opened their first store i n 
Bell ingham, Washington, the Haggen name has been synony-
mous with quality, i nnovation, and outstanding customer ser-
vice. Today Haggen Food & Pharmacy, continues to provide 
innovation for their consumers. 

In 2008 Haggen became the first store in the Northwest to offer 
Safe Harbor certified seafood, which is among the lowest i n 
mercury available. Also this year Haggen was the first super-
market in the Northwest to offer free pre-natal vitamins and 
fluoride tablets with a prescription. 

Most people are likely unaware that Haggen was the first gro-
cery store i n the U.S. to have an in-store Starbucks and an FTD 
Floral Shop. Additionally, It was the first grocery store in the 
region to be open 24 hours. 

Haggen, Inc. operates 33 supermar-
kets i n Washington and Oregon 
under the TOP Food & Drug,  
Haggen Food & Pharmacy and 
Larry’ s Market names. Headquar-
tered in Bell ingham, it is one of the 
75 largest grocery chains in the 
Uni ted States, the largest independ-
ent grocer and sixth-largest private 
company based in State of Wash-
ington. The company believes in 
being actively involved in the  
communities it serves and has been 
widely recognized by many worthy 
causes throughout the Northwest. 

Oregon City Haggen opened in April 2000 at 19701 Highway 
213. The store is open 24 hours a day, with the pharmacy oper-
ating Mon – Fri, 9 – 9; Sat, 9 – 7, Sun 9 – 6. Our local store 
features a cash machine, FTD full service floral department, 
full service Meat/Seafood, Garden Shop, In-Store Bakery, Mar-
ket Street Café, Orient Express, Parcel Pickup, Pharmacy, Star-
bucks and a Wine Specialist. Oregon City Haggen’s main num-
ber is 503–451–7900, with the Floral Department reachable at 
503–451–7951, and Pharmacy at 503–451–7961. 

For more information about Haggen Food & Pharmacy, visit 
www.haggen.com. 

Gary Stinson sells a variety 
of artisan breads at this 
year’s Antique Fair. 
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Chamber After Hours 

Clackamas County Sher iff 
Craig Rober ts 

Thursday, September  18 
5:00 – 7:30 pm 

Public Safety Training Center  
12700 SE 82nd Ave, Room 110 

Clackamas, OR 97015 

Chamber After Hours is a pleasant end to the work day. 
Bring lots of business cards and network in a relaxed 
environment. Join Sheriff Craig Roberts at the Public 
Safety Training Center on 82nd Avenue. Enjoy l ight 
refreshments, view the public deck for  the shooting 
range, and enter the driving simulator room where you 
can experience what it is l ike to drive while under the 
infl uence of i ntoxicants. 

For more information, call 503–656–1619 

Respond and influence funding 
By Kathy Gri ffin, Ci ty of Oregon Ci ty 

Oregon City has numerous notable landmarks. One of these 
landmarks is the McLoughlin Promenade, a city park/
viewpoint containing a concrete sidewalk and stone wall with 
rails that extends the length of the bluff above Downtown Ore-
gon City from Willamette Falls and north past the Municipal 
Elevator, ending at the Grand Staircase at Singer Hil l.  

The City of Oregon City has applied for federal funding 
through ODOT’s Transportation Enhancement (TE) grant pro-
gram to restore the Promenade©s stone wall and rail ing. The 
wall and rail ing were constructed in 1938 and require refur-
bishing primarily for safety but also cosmetic reasons. The Ci ty 
is requesting $500K in funding and is competing against 73 
applications from other state-wide jurisdictions totaling $69 
mill ion; only $13 mill ion is available. 

ODOT has set up a survey site and is seeking input on the pro-
jects through September 15, 2008. Responses received will 
help ODOT determine which projects wil l advance to the finals 
of the process and will also affect scoring of the projects.  

The City needs to restore this facil ity and your response will 
help make a difference in how our project is scored and 
whether or not this project receives funding.  

Take 5 to 10 minutes to fill out the Comment Survey. Go to 
www.oregon.gov/ODOT/HWY/LGS and follow the li nk to 
Comment Survey under Announcements. Comments are due 
no later than Monday, September 15. 
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Members for 20 – 39 Years 
Key Bank 

Members for 10 – 19 Years 
Ad Specialties of Oregon NW 

First American Title of Oregon 

Pop’s Golf Shop 

Ramsden Fine Arts 

Members for 5 – 9 Years 
Haggen Food & Pharmacy 

Super Torta 

Tri -Met 

Members for 1 – 4 Years 
Benchmade Knife Company 

Betsy’s Pet Sitting Service 

Camp Fire USA - Mt Hood Council 

Edward Jones 

Fitness Together 

Integra Telecom 

Karin Linn Lambert Real Estate 

Matrix Video Production Inc 

Morgan Stanley 

Natural Health Works, PC 

North Clackamas Christian School 

Oregon City DBC 

Oregonian Pioneer Federal Credit Union 

Wireless Applications Consulting, Inc 

Ziegler Enterprises 

� � � � )  � � �� � � � � � ' �
ADP Retirement Services 

Financial Services 
Mitch Blake 

4099 SE International Way, Sui te 203 
Milwaukie, OR 97222 

503–513–7906 
mi tchell_blake@adp.com 

 
nDr iveit.com, I nc. 

Auto Dealers 
Nathan Shaffer 

1625 Washington St 
16606 S Redland Road 
Oregon City, OR 97045 

503–310–7768 
www.nDriveit.com 

 
Per fect Touch Drywall, Inc. 

Construction & Drywall Contractors 
Shawn Jenson 

Molalla, OR 97038 
503–310–6844 

perfecttouchdrywall82@yahoo.com 
Referred by: Vicki Smith,  

Clackamas Community College Foundation 
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The following seminars are brought to you by the Small Business De-
velopment Center at the CCC Harmony/OIT Campus, 7736 SE Har-
mony Road, Clackamas. All registrations must be completed two 
weeks prior to any workshop. Register by calling Clackamas Business 
Development Center at 503–656–4447 or at www.bizcenter.org. 

Simple Star t (by QuickBooks) 
Wednesday, September 24, 6:00 – 8:50 pm  

Find out how to use Simple Start, simple bookkeeping software 
from the makers of QuickBooks. Get hands-on experience in 
setting up and managing your books with this quick, entry-
level accounting software. This class is recommended as prepa-
ration for QuickBooks Pro training. Class fee includes Simple 
Start software. Fee $30. 

 
 

The following seminar is brought to you by SCORE of Port-
land. Classes take place at ODS Tower, Downtown Portland, 
601 SW Second Avenue, 20th Floor, Conference Room 2030. 
To register call 503–326–3441 or visit www.scorepdx.org. 

Marketing &  Marketing Communications 
Wednesday, September 17, 8:00 am – Noon 
Fee: $55 pre-registered and $65 at the door 

Discover how analysis of the market, customers, your offering, 
your distribution, pricing and sales program will lead to devel-
oping a powerful marketing plan. Learn about marketing com-
munication vehicles and the pros and cons of each. Learn how 
you can market your business and spend money effectively to 
attract customers. 

 
I nternet Marketing I  

Thursday, October 2, 8:00 am – Noon 
Fee: $55 pre-registered and $65 at the door 

Discover how to lessen the disadvantage that your small busi-
ness faces when competing with larger businesses. Your busi-
ness web site can be effective virtual marketing collateral that 
you can update on demand with l ittle or no cost. Your presence 
on the Internet can be a useful marketing tool by providing 
richer pre-sale information or post-sale support and service. 
Differentiate your product or service from the competition. 

College savings, the 529 way 
By Diane Sague Ehnes (in partnership wi th Bruce Wi lbur, Waddell &  
Reed Financial Advisor) 

Do you know how much it wil l cost to send your Second 
Grader to 4 years of college starting in 2018? Let’ s extrapolate 
with a hypothetical example… suppose your child goes to the 
University of Oregon. Tuition is $7,224*  a year (including 
books), inflated at 6% (the going college inflation rate) over 10 
years. That’ s a whopping $56,594!! If you add in room &  
board*, the 2018 rate would be $118,078! How much of it do 
you really want to pay? How do you save for this? Here en-
ters…. The 529 College Savings Plan.  

You’ve probably heard of this plan, but there are several to 
choose from. Most states have their own, and some have more 
than one plan. Living in Oregon, doesn’ t mean you have to 
enroll in the Oregon plan. Each plan has unique characteristics. 

Highlights of the 529 Plan: 
·  You, the owner, are in control of the investment (not the 

child named as beneficiary). 

·  Your after-tax contributions grow tax-deferred. 

·  Money comes out federally tax-free when it is used for 
qualified education expenses. If you withdraw money from 
a 529 plan and don’ t use i t on eligible college expenses, you 
are subject to income tax and 10% tax penalty on earnings. 

·  The beneficiary can be changed so you can uti l ize any un-
used money for another child, or even for yourself. 

·  Anyone can contribute; relatives can make contributions for 
your children. It’ l l  make them feel good, and save on toys.  

·  The maximum allowed investment for a 529 plan can be 
upwards of $300,000, depending on the plan.  

·  Generally, there are no income limitations or age restrictions. 

Plans have different start-up and maintenance requirements. 
For example, you may be able to start a 529 with only $50, but 
be required to make automatic monthl y payments for a mini-
mum amount or may be able to open an account with $500 
without having to make automatic payments. It depends on the 
specific 529 plan.  For comparisons and questions, refer to 
www.savingforcollege.com, do an internet search for “529 plan 
comparison,”  or call a Financial Advisor.  

You could do all the paperwork yourself, but if you would feel  
more comfortable, don’ t hesitate to enlist the help of a Finan-
cial Advisor. One would be happy to assist you. And remem-
ber, college savings is only part of your overall financial plan 
for your “ now”  and future. How does it fit i nto your picture? 

* 2007-2008 Cost of  A ttendance from http:/ /
financialaid.uoregon.edu/Cost.htm��

This article is meant to be used for informational purposes 
only. It should also not be construed as advice meeting the par-
ticular investment needs of any investor and does not constitute 
a solicitation for the purchase or sale of any security.  

Waddell & Reed does not provide legal or tax advice. Please 
discuss any financial matters with a qualified professional 
prior to making financial decisions. Member SIPC.  

Tax Tips  
From Guardian Tax & Accounting 

Is the person working for you an Employee or an Independ-
ent Contractor?  IRS applies 3 rules to determine if a worker 
is an Employee or an Independent Contractor – behavioral 
control, financial control and how the parties view the rela-
tionship.  Do you know if you are complying with the rules 
by paying and reporti ng properly? 

“Ask us – We Know”  
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However we had shoppers from Washington, southern Oregon 
and from as far away as Oklahoma! 

A couple new additions this year provided added value and 
convenience during the fair. US Bank opened on Sunday for a 
customer appreciation day and to provide change to vendors. 
Drew Piriak of Wireless Applications Consulti ng generously 
provided free Wi-Fi throughout downtown Oregon City. The 
band, Rock Residue, made a return appearance and enlivened 
everyone’s step with 60’s and 70’s music. We welcomed back 
Mill ius Estate Services to provide evaluations of fairgoers’  
precious antiques and collectibles. 

An event of this size requires a lot of preparation and commu-
nity support. Our dedicated early morning workers showed up 
just after 2:00 am to prepare the downtown streets for our an-
tique dealers to begin setting up at 4:00 am. Coffee Rush 
opened at 2:30 am sell ing coffee drinks to keep us all moving 
during the wee hours of the morning. By 7:30 am, the booths 
were all set up and the vendors were ready for shoppers. And 
the shoppers were ready to buy! Nearly all of the vendors had 
very good sales, left happy, and are ready to sign up for next 
year’ s fair. 

Please take a look at the enclosed insert which shows our  
appreciation for our fantastic sponsors, volunteers, and other 
businesses and groups that helped make this event happen. 
Your Chamber staff extends a big THANK YOU! 

Governor’s economic realignment 
Information compi led by Amber Holveck 

Governor Kulongoski set a new course for our state’ s economic 
development agency in order to deliver greater clarity and  
accountabil ity. Two equally important priorities of economic 
development are communi ty development and business devel-
opment. Last May, Governor Kulongoski directed the Oregon 
Economic and Communi ty Development (OECDD) department 
to separate communi ty development and business development 
as two distinct functions. The separation will allow each func-
tion to develop more appropriate missions and goals. 

The primary focus of communi ty development work is to help 
Oregon communities meet their infrastructure goals and build 
capacity for business growth, such as water and wastewater 
systems, brown field cleanup, Main Street revitalization and 
port infrastructure. The Governor suggested that communi ty 
development be moved to the Oregon Housing and Communi ty 
Services Department, an agency with which the core functions 
of communi ty development are better aligned. 

The business development work promotes Oregon’s competi-
tive advantages in the global economy. It focuses on the reten-
tion and expansion of Oregon companies, recruitment of new 
businesses to the state, creation of jobs through innovation, and 
raising wages. 

“We face new challenges in this global economy that require us 
to change the way we do business if we want every corner of 
Oregon to have economic opportunity and success,”  Governor 
Kulongoski said. “To accomplish this goal, we must support 
community development and business development equally. 
However, the current structure of Oregon’s Economic and 
Communi ty Development agency does not allow us to achieve 
that outcome, which is why it’ s time to change our approach.”  

There will be a two hour public comment period about these 
recommendations at the OECD Commission’s September 10 
meeting which will be held at the Portland Airport Sheraton. In 
order to give public comment, you must submi t your prepared 
comments i n writing. You may do this via email to Sarah 
Miller (sarah.s.miller@state.or.us) prior to September 3 or de-
liver 25 copies of the written comment to the September 10 
OECD Commission meeting. If you have questions about this 
sign-up period, please contact Sarah Miller at 503–986–0037. 

Open Air Antique Fair 
Continued from page 1 
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503.635.6592 
P.O. Box 822  

Lake Oswego  97034 
 

www.betsyspetsittingservice.com 
email betsy.reis@comcast.net 

 

Lake Oswego    West Linn    
Dunthorpe    Oregon City 

 

Est. 1990 Licensed, Bonded, Insured   BETSY REIS 

Chamber seeks Board nominees  
Your Oregon City Chamber will be electing five new members 
to the Board of Directors for a three year commi tment  
beginning in January 2009. If you are ready to become a leader 
in our Chamber and business communi ty please submi t your 
nomination form to the Chamber office. Your nomination 
form, enclosed with this newsletter, is due by  September 30.  

Upon receipt of all nominations, the Nominating Committee 
will review nominees and seek additional candidates should 
there not be at least five to fi l l  the open positions. The Nomi-
nating Committee will confirm the commitment of the nomi-
nees and submit the candidate names to the Board Chair. At 
that time, an information guide about the candidates will be 
prepared and mailed with the ballots, one per member in good 
standing. Ballots will be due back to the Chamber office no 
later than November 5. 

If you have questions please refer them to chamber staff or 
Toby Forsberg, who as Immediate Past Board Chair wil l chair 
the Nominating Commi ttee. You may reach Toby at toby-
for@co.clackamas.or.us or by phone at 503–794–8022.  

Build an ideal Board of Directors 
Guest Commentary - Barbara deBoom, ACE, is president and chief 
executive officer of the Palm Desert (CA) Chamber, Insider - Western 
Association of Chamber Executives August 2007 

What constitutes a great board? Greatness lies in the sum of its 
directors — not in the individuals. Too often, chambers make 
the mistake of trying to collect, for example, as many corporate 
or influential persons as possible. This approach leaves the 
board with critical gaps of experience and expertise. 

When looking to fi l l  board vacancies each year, chambers 
should take an inventory of director attributes. Chamber leaders 
must look for gaps and target board nominees who will fi l l 
those gaps and support the strength of the existing directors. 

Board Member Qualit ies 
The following is a l ist of board attributes, each of which should 
be represented on your board by one or more members: 

·  Professional standing — capable of attracting other profes-
sionals to the organization 

·  Social visibil ity — on the “A”  l ist 
·  Profession or skil ls of value to the chamber — anything 

from accounting to carpentry to translation skil ls, all de-
pending on the unique makeup of your chamber 

·  Political influence — their phone calls get answered by 
people in elected office 

·  Geographic representation — registered voters of the city 
you serve and local political clout at the ballot box 

·  Ethnic and gender diversity 
·  Communi ty/grassroots visibil ity — have the trust of other 

business leaders 
·  Knowledge of the organization 
·  Leadership experience — practical experience in motivat-

ing and guiding others; 
·  Other board experience — understands what board work is 

all about and can bring the experience from other boards 
·   Commi tment to the mission and work of the chamber 

Choosing Board Members 
Avoid bringing on a new director who brings only one or two 
of these attributes to the table. Ideally, in my opinion, each 
nominee should qualify with four or more of the above quali-
ties in order to stand for election. Most of all, get to know these 
potential board members prior to them sitting on your board.  

GOLD CLUB MEMBERS  
 

Vicki H. Yates, PC  
Advanced Business Networks 

To Better Health 
Dex 

Meier Wealth Management, Inc. 
smALL FLAGs 

Betsy’ s Pet Sitti ng Service 
AFLAC—Kylie Gray 
POS Card Systems 

AJH Financial Services, Inc. 
TLC Carpet Cleaning 

The Maple Grove Preschool 
Copy Center 

Communi ty Solutions for Clackamas County 
The Morrissey Group, LLC 

Karin Linn Lambert Real Estate 
Bank of the West 

Pacific Northwest Title 
The Perotti Group—Graham Cole Peterson 

Reformation Covenant Church 
Keller Williams Realty: Kathy Phil l ips-Carlson 

Rivershore Bar & Gril l 
Trails End Physical Therapy 
Loebl’ s Oregon Ci ty Flowers 

OfficeMax 
Brevé Espresso 

Pacific Residential Mortgage—Shelley Gale 
Fitness Together 
Pop’s Golf Shop 
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Stevens-Crawford Her itage House  

2008 Centennial Events 
Presented by Clackamas Heritage Partners 

September 6 – November 29 
Wednesdays – Saturdays, Noon – 4:00 pm 

603 Sixth Street 

Stevens-Crawford Heritage House continues its 100th year cele-
bration with an outdoor vintage auto display and antique  
canning display inside from Sept. 6 – Nov. 29. Refreshments 
will be served and admission is free on September  6.  
Regular prices for tickets are $7 (adults), $5 (youth) and  
children under 5 are free using the Historic Oregon City Pass. 
The Pass also includes admission to the End of the Oregon 
Trail Interpretive Center and Museum of the Oregon Territory.  

 
L iber ty Plaza Concer t 

Presented by Oregon City DBC 

Friday, September 12, 6:00 – 10:00 pm 

Live music, food, vendors and a beer garden at Liberty Plaza 
on Main Street in Downtown Oregon City. Norman Sylvester 
will be performing at 6:00 pm and Curtis Salgado at 8:00 pm. 
Free Admission to the concert. There are also free lunchbox 
concerts every Friday all summer long. For more information 
visit www.ocdbc.com.  

 
Grand Opening of Harmony Campus 

September 17, 2:00 – 4:30 pm 
CCC at Harmony Communi ty Campus 

7616 Harmony Road, Milwaukie 

Come celebrate the grand opening of the new 46,000 square 
foot building which completes the first phase of redeveloping 
CCC at Harmony Community Campus. Activities begin with a 
half-hour ceremony with remarks by State Representative Dave 
Hunt, CCC board chairwoman Carlotta Collette, CCC Founda-
tion President Lowell Miles, and college President Dr. Joanne 
Truesdell. Following a surgical gauze “ ribbon cutti ng,”  guided 
tours of the new building will take place until 4:30 pm. 

 
“ Waiting for  Godot”  

Presented by Clackamas Repertory Theatre 

September 25 – October 12 
Osterman Theatre in the Niemeyer Center 

Clackamas Community College 

Hilariously funny, but also terribly sad. Two clowns pass the 
time by making sport of their circumstances, tal king like 
vaudevil le comedians and attempting to perform tricks. While 
they often threaten to leave, they never do, clinging to the hope 
that Godot may arrive and reveal to them the mysteries of l ife. 
For i nformation or to purchase ti ckets, vi si t  
www.clackamasrep.org or call 503–657–6958 x5351. 

Walk with the Spir its 
Fridays and Saturdays 

McLoughlin Neighborhood Tours, 7:30 pm and 9:30 pm 
Downtown Oregon City Tour, 9:00 pm 

Tour some of  Oregon Ci ty’ s historic neighborhoods while 
walking with the spirits into Oregon’s haunted history. Guests 
pass by some of the city’ s most spirited places, hearing real 
ghost stories based on documented research. Listen to stories 
about Oregon©s first i ncorporated city and hear some of the 
city’ s amazing legends and fol klore. You may just have your 
own paranormal experience! For more information, call 503–
679–4464 or visit www.nwghosttours.com. 

 
Women’s Health Fair  2008 

Saturday, October 4, 9:00 am – 3:00 pm 
WFH Communi ty Health Education Center, 519 15th Street 

Presented by Willamette Falls Hospital  
and Women’s Health Center of Oregon 

Speakers on women’s health topics, Chico’s at Lake Oswego 
Fashion Show, 60+ exhibitor booths, giveaways, mini mas-
sages, blood pressure screenings, balance evaluations, foot care 
assessments, and the ever popular Chocolate Table. Special 
lunch keynote speaker is Gail Hand, the author of The Power of 
Laughter: Seven Secrets to Living and Laughing in a Stressful 
World. Buffet lunch seating begins at 11:45 am, and tickets are 
$15. Deadline for lunch reservations is Thurs, September 25, 
call 503–650–6805. Except for the lunch, admission to the 
Health Fair is FREE! 

Commissioners answer questions 
Clackamas County Board of Commissioners will address busi-
ness leaders from the Oregon City and North Clackamas 
County Chambers at a joint Business Forum Luncheon. This 
State of the County Address Luncheon is Wednesday, Septem-
ber 17, 11:30 am – 1:15 pm at the Abernethy Center. 

Commissioners are planning to discuss “Celebrating the leg-
acy, sharing the vision” . Clearly Clackamas County has a great 
deal to be proud of as you survey our beautiful agricultural  
lands and natural resources, or as you identify the businesses 
that are making a difference in their communities. As residents 
we are l ikely aware also, that there are challenges ahead re-
garding library funding, transportation costs, urban/rural  
growth boundaries, and more. 

This event is a valuable opportunity for business representa-
tives and community leaders to hear directly from the commis-
sioners and ask questions. 

Tickets for the event l uncheon are $20 in advance and $25 at 
the door; corporate table reservations are available for $200. 
Please see flyer insert for registration details. 
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The Tri-City Wastewater Treatment Plant in Oregon City is a 
popular place these days. That is, it is a popular place for the 
Clackamas County Service District No.1 (CCSD #1) that is in 
desperate need for more sewage treatment capacity. Oregon 
City and our Tri-City partners are envied for the capacity yet 
remaining at the local treatment plant. While this topic is not 
“sweet-smelling” , it is indeed crucial for our communities. Ca-
pacity or lack of capacity for sewage treatment facil ities can 
actually l imit the abil ity for a communi ty to attract new busi-
ness and residents. Additionally, if treatment plants fail to per-
form it can create costly repairs and environmental damage. 

Early this August, the Clackamas County Board of County 
Commissioners (BCC) approved a $10-mill ion contract for 
Slayden Construction Group, Inc., of Stayton, Oregon, to com-
plete portions of construction for Phase 1 of Clackamas 
County’ s short-term wastewater Capacity Management Pro-
gram (CMP). The total project, estimated at $116.6 mill ion, 
includes expansion of the Tri-City Wastewater Treatment Plant 
in Oregon City, as well as upgrades to the Kellogg Creek 
Treatment Plant i n Milwaukie and sewer pipelines connecting 
to Tri-City. 

Expansion is a key strategy to meet the needs of CCSD #1, 
which has leased treatment services from Tri-City because the 
Kellogg Creek Plant is over capacity and can no longer meet 

the wastewater demand. Work at the Tri-City Plant wil l start 
after Labor Day.  

The decision authori zes funding for an estimated $116.6 mil-
l ion expansion project that wil l meet the needs of the antici-
pated service growth in Clackamas County Service District # 1 
through at least 2015. The capital expenditures will be funded 
through a combination of system development charges (SDC’s) 
and rate i ncreases. Revenue obligations are backed by the cur-
rent and future revenue of the District and may be authorized 
by a resolution of the County Commissioners.  

This decision will also allow the County to complete system 
expansion by 2010, a deadline the commissioners – as the gov-
erning board of CCSD #1 – agreed to when the County entered 
a voluntary compliance agreement in May with the state De-
partment of Environmental Quality (DEQ).  

Cooperation among the county, municipalities and other agen-
cies has been critical to see the CCSD #1 through this chal-
lenge. Regional partners included: Board of County Commis-
sioners, city governments of Oregon City, West Linn, Glad-
stone, Lake Oswego, Damascus, Happy Valley, Milwaukie, 
Oak Lodge Sani tary District and other citizen involvement. 

For more information about the CCSD #1 Capacity Manage-
ment Program, please visit www.riverhealth.org. 

Expansion at Tri-City Wastewater Treatment Plant to meet crit ical needs  
Prepared by Amber Holveck wi th information provided by Ron Oberg, Clackamas Co. Strategic Communications, 503-742-5911 
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~ Vicki Yates of Vicki H. Yates, P.C., Attorney, has moved 
her office to 705 John Adams Street in Oregon City, right 
behind the Singer Hil l Cafe. Her phone number is sti l l 
503–656–9792, but she has a new fax number, 503–656–
5353. Vicki continues to focus her practice on personal  
injury, contracts, collections, real estate, insurance and 
business litigation. As always, she is happy to refer you to 
attorneys in other areas. 

~ The Morr issey Group and Morrissey Wealthcare 
Group have moved temporarily to the Ell iott Building 
located at 1017 Molalla Avenue in Suite 2. The phone 
number and email addresses remain the same. They will 
move back to their regular location upon completion of 
restoration and remodeling due to water damage.  

~ Jeremiah Crowell is the new representative for Integra 
Telecom. He can  be reached at 503-953-7550 or via email 
at Jeremiah.Crowell@IntegraTelecom.com.  

Chamber members, local dignitaries, and owners Wayne Patterson 
and Chef Paul Hyman celebrate the grand opening of the Oregon City 
Grille with a ribbon cutting on August 12. Located at 220 Molalla  
Avenue, they specialize in wood oven grilling with Louisiana flair. 
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Abernethy Center staff gathers in preparation for cleaning up trash 
along Washington Street as part of the Adopt-a-Street program.  

Coastal Farm & Ranch receives award 
By Melissa Mi lls, Communications Manager, Coastal Farm &  Ranch 

Carhartt, a Michigan-based manufacturer of premium work-
wear, recognizes Coastal Farm & Ranch with the Hamilton 
Carhartt Retailer of Excellence Award. 

“ It is with great honor that we 
present Coastal Farm & Ranch 
with this prestigious award,”  said 
Mark Valade, President of 
Carhartt.  “With more than 11,000 
retail locations in North America 
carrying Carhartt workwear, the 
competition for this award is im-
mense.”  Coastal Farm and Ranch 
is only the second retailer in the 
country to win this award twice. 
The previous award was presented 
to this store in 2002. 

Named after company founder 
Hamilton Carhartt, who first be-
gan making durable coveralls for 
railroad engineers in 1889, the Hamilton Carhartt Retailer of 
Excellence Award is Carhartt’ s top recognition for retailers. 
Retailers are selected for exhibiti ng the highest mark i n promot-
ing the Carhartt brand through their sales, product positioning 
and marketing to increase sales and awareness of the brand. 

“We are thril led to receive this tremendous honor for the sec-
ond time,”  said Buzz Wheeler, owner of Coastal Farm &  
Ranch. “Our people work hard every day to uphold our com-
mi tment to the Carhartt brand and continue to establish  
ourselves as one of the largest retailers of Carhartt on the  
West Coast.”   

Pictured with the Hamilton 
Award are Coastal Farm & 
Ranch©s Workwear Buyer, 
Kim Spicer, & Merchandise 
Manager, Larry Brownell. 



Corporate Sponsors 
Oregon City Civic Improvement Trust 
Clackamas Federal Credit Union 
Haggen Food & Pharmacy 
PGE 
Oregon City News 
Oregon City DBC  
Coffee Rush/Subway (Settlers Corner)  
Ad Specialties of Oregon NW 
AFLAC–Kylie Gray 
B&B Leasing 
BCT 
Best Western Rivershore Hotel 
Buttons ‘ n Bows 
Clackamas Auto Parts 
Clackamas County Soil & Water Conservation 
Cypress Restaurant & Bar 
Executive Copy & Printing 
Fitness Together 
Hand Crafted For You 
Hopp’s Upholstery & Shoe Repair 
IntSTATS 
Kari Mitchell Accounting 
KC©s Midway Bar & Gril l 
Madco Draperies & Floorcovering 
Miles Fiberglass & Composites 
Minuteman Press 
NAPA Auto Parts 
Oregon City Signs 
Over the Moon Upholstery 
Oxford Suites 
Pacific Residential Mortgage - Shelley Gale 
Uni ted Site Services 
US Bank - Downtown 
Wells Fargo Bank 
Willamette Falls Hospital 
David & Marcia Wimmer 
Wireless Applications Consulti ng 
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Partially funded through a grant from the Oregon City Civic Improvement Trust  

Special Thanks 
City of Oregon Ci ty 

Oregon City Police Department 
Clackamas Fire District #1 

Clackamas County  Tourism & Cultural Affairs 
OC Evangelical Church Jr High Youth Group 

Rock Residue Band 
Mill ius Estate Services 

US Bank–Downtown 
Wireless Applications 

BCT 
Lynda Orzen 

smALLFLAGs 
Bud’s Towing 

OCHS Wrestling Team 
Trinity Lutheran Church Youth Group 

Willamette Falls Hospital 
Chuck Calcote, Oregon City Public Works 

Nancy Busch, Oregon City  Code Enforcement 

Urb Arbour 
Paul Bintner 
Dan Frenchko 
Joyce Gifford 
Ron Gillette 
Stephanie Gillette 
Kylie Gray 

Mary Heins 
Ryan Kateley 
Dale Lockman 
Penny Moon 
Ryan Morey 
Marilyn Morrissey 
Matt Morrissey 

Karin Morey, Volunteer Coordinator 

Volunteers 

Betty Mumm 
Doug Neeley 
Lynda Orzen 
Grace Schrick 
Judy Stanley 
Ramona Tracy 
Vicki Yates 

One of the many vendor booths brimming 
with vintage items. 

A vendor makes a sale. 

Rock Residue performs in Liberty Plaza. 

Shoppers look for treasures in the Vintage booth. 



Sun Mon Tue Wed Thu Fri Sat 
 1 

 
Labor Day  

 
Chamber Office 

Closed 

2 3 
GMOC ~ 7:30 am 

Gleaners of  
Clackamas County 

13821 Fir  Street 

4 
Membership Comm 

7:30 –9:00 am 
Singer Hill Café 

701 John Adams St 

5 
 
 
 

6 

7 
 

8 
 

9 
 

10  
GMOC ~ 7:30 am 
Pacific Residential 

Mortgage 
9200 SE Sunnybrook, 

Suite 290 
Clackamas OR 97015  

11 

GEAC 
3:30–5:00 pm 

7th St Fire Station  
624 7th Street 

12 
 

  

13   
 

 14 
 
 

15 
Board Meeting 

Noon – 1:30 pm 
OCSD Admin 

Building Lower 
Level Conf Room 
1417 12th Street 

16   
 

17  
GMOC ~ 7:30 am 
Clack Co. Library 

at Pioneer Comm Ctr 
615 Fifth Street 

 

 18    
Chamber After Hours 

5:00 – 7:00 pm 
Clack Co Sheriff 

at the Public Safety 
Training Center 

12700 SE 82nd Ave 
Clackamas, OR 97015 

19 
 

20  
 

21 
 
 

22 
 

23 
 

24 
GMOC ~ 7:30 am 
WFH Foundation 

at WFH CHEC 
519 15th Street 

  25  
 

26 
 

27  
 

28 
 

29 
 
 

30 

 

  
 

   

� � � � � � � � � �	 
 
 � ����

Chamber Wi r e Chamber Wi r e 
OREGON CITY CHAMBER OF COMMERCE 
PO Box 226/1201 Washington Street 
Oregon City, OR 97045 
 

Phone 503–656–1619 
Fax 503–656–2274 
www.oregoncity.org 
 

STD 
US POSTAGE 

PAID 
OREGON CITY, 

OR 97045 
PERMIT NO 118 

Inserts and articles for the   
October issue of the newsletter  

are due September 15th. 


